Fund Raising in
Difficult Economic Times
PAUL DOWNEY -- President/CEO, Senior Community Centers
SONJA DROWN -- Recreation Manager, City of Healdsburg

AKILIA GIBBS -- Executive Director, Pasadena Senior Center
Moderator: SHARON MONCK -- Advisory Council Chair, Area

Agency on Aging — Serving Napa and Solano and
Commiissioner, California Commission on Aging
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MANY WAYS TO COMMUNICATE WITH DONORS
— Personally
— Telephone
— Email
— Letters
— Social Media
— Grant Proposals
— Case Statements
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BUT WHAT IS THAT DONORS WANT?
— ROI (Return On Investment)
— To know that their SS are making a difference

— To know that their SS are being spent where they
do the most good

Donors want IMPACT!
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Activities Outputs

Impact is
Accomplishing Outcomes
Your Mission
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Contact Paul Downey:

paul.downey@servingseniors.org



